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Creative Brief

Project: 
SCILS Professional Development Studies Brochure (RU-0708-0192)

Date: 

1/29/08

Project Summary and Goals: 

The brochure should give an overview of the Office of Professional Studies’ (PDS) many programs. It should communicate that PDS, as part of the School of Communication, Information and Library Studies:

· Is leading the way in communication, information and library sciences

· Has programs of the highest caliber that are a worthwhile investment 

· Is accessible and welcoming and offer top-notch customer service

· Will further students’ lives and careers

Audience Profile: 

“Massive information overload is placing librarians in an ever more important role as human search engines. They are trained and gifted at ferreting out and vetting the key resource material when you need it. Today's technology is spectacular — but it can't always trump a skilled human.” – William R. Brody

Primary target audience:

· Women, ages 25 to 55

· Well-educated, intelligent, organized thinkers who like to help people
· On the cutting edge in an ever-evolving field, managing boundless information 

· Technical expertise centered on professional rather than pop-culture applications 

· Would be most interested in the library media specialist program, school library certification program, youth literature program, preservation management institute, and online MLIS.

· Educators or library professionals looking to enhance career or make a transition

Secondary audience:

· Men and women 25 to 45

· Those with bachelor’s degrees interested in all of the programs except library assistant training program
· Those without bachelors degrees interested in the online library assistant training program (smallest portion of this audience)
· In a wide range of professions, interested in making a career change
Strengths:

· Programs are run by one of the top schools in the country

· US News & World Report -  #1 in Library Media

· Thomson Scientific - #1 for research impact, Communication

· Backed by faculty who are “stars” in their fields

· Well-connected in library industry

· Online learning programs are convenient for working adults

· Reasonable cost for quality of program

· Exciting and transformational field

· Exceptional customer service


· Make state certification possible for students by working on their behalf directly with the state of New Jersey. 

· Quick and expert response to student questions and problems
Challenges:

· Changing the impression that Rutgers is expensive and showing that it is a good value

· Demonstrating the career applications, flexibility, and innovation of communication, information and library studies

· Creating a look and feel that works for PDS, reaching varying audiences in different programs, and also being part of a comprehensive look for SCILS

Communication Strategy: 

How will we convince them? 

· By showing success stories. Profiling alumni from the PDS programs to demonstrate the ways others have taken their careers to the next level

· Individuals profiled should be adult, expert and sophisticated

· Photos should have strong personal touch, be about the person profiled and not necessarily in traditional library settings

· Stories should have a “cool” factor, which would be reflected in the look of the images

· Consider using a web “search” box as an image on each profile, with a question to represent the kind of information each person profiled focuses on. 
Competitive Positioning: 

Competitors are using either outdated looks or very traditional ones. How do we stand out?

· We should create a look that is professional yet forward-thinking. 

· Should break any assumptions people have about library sciences

· Will reinforce to our audiences that we know who they are, respect them, know what they need, and can help them.

Possible additional imagery:

· Unconventional images of people, i.e., person wrapped in cords

· Have words in headlines appear in varying weights, sizes or colors, in imitation of tags. 

How might this be interpreted online?

· Use profiles as part of flash intro to SCILS website.

