Overview

Admissions had not issued a viewbook in several years, and decided that it was time to work on a complete redesign, with a new look and feel, new text, and new photos. The focus also shifted from universitywide to New Brunswick-specific, with Admissions wanting to focus on the “academic powerhouse” quality of NB, which sets it apart, with the target audience being high-achieving high school students. However, the “many points of entry” used in previous viewbooks is something they wanted to keep. The focus was also to be quotes from current students as testimonials on the New Brunswick experience.

Photography

The majority of the photography was done by Don Hamerman, who shot for 7 full days during the fall. We have universal rights to his images for print and web. 

Shooting that could not be scheduled when Hamerman was here was covered by Nick Romanenko. Two or three photos from our archives were used as well.

Manuscript

We hired Kim Mailetti of Wordsmith, LLC, to write a new manuscript, interview students and faculty, and craft quotes from the interviews. The client was happy with the copy. Miailetti’s style is light and airy, which is appropriate for a young audience. However, we did find that we needed to edit significantly in adding material to support our claims and to include the institutional message. Peggy Christ was exceptionally helpful in pointing out areas of weakness. We also had to modify the areas about our campuses, since “sense of place” later became an important idea to communicate. 

Deadline and Delivery

The project took just under a year to complete, with our first meeting held in September 2008, and delivery taking place in August 2009. Originally, the deadline was established as March 2009, but the project was delayed for several reasons.Most of these delays were initiated by the client, and the client was kept aware of the related change to delivery dates throughout.

- Client delayed choosing a comp direction, and then asked for another comp combining two directions

- Client delayed feedback on several proofs

- Client changed direction of project from student quotes being the focus to “creating a sense of place” in terms of the New Brunswick locale.

- Client approved a cover design, but two months later changed their mind and asked for a new design--fitting in with the “sense of place” idea.

- Close to print release time, UR VP Kim Manning requested we replace a photo on the viewbook cover with an “academic photo.” New image had to be selected, placed, and then leared with client.

-Needed to hold release of approved viewbook because of change to admissions’ policy. Needed to wait for information, and then added some schools and colleges to page 11. Also, new degree program was added, which changed the page.

- Finally, because of the lag, some facts on the Pharmacy page had to be updated before release.

Ebook Notes

This was the first admissions project for which we created an ebook. We ran into a couple of challenges on this. Some of the photos were turning up pixelated and low-quality online, even though we used high-resoultion images. The fix for this is that we have to make each page a .jpg file instead of having the entire file be a PDF.  For a horizonal format, here are the specs:

Smaller Pages

Dimensions: 495 x 381

Naming Convention: Page-1.jpg, Page-2.jpg etc. (please note capital ‘P’)

 

Larger Pages (zoom)

Dimensions: 968 x 747

Naming Convention: Zoom-1.jpg, Zoom-2.jpg etc. (Note capital ‘Z’)

Note on Print Vendor

The vendor, Pictorial, made some errors during this print run. Several pages had color vastly different than the proofs we approved, and some actually had bleeding of color in areas that should not have color. Client has  not noticed the problem, but having experienced imperfections during other print runs with this vendor on more than one occasion, we have decided to not work with this vendor in the future.
IMPORTANT: CUSTOM PMS COLOR

This project, and all the items in the UUA family of peices, use a custom cream PMS color. This is the formula.

Rutgers Custom Cream - Per Sales Rep

Pantone Transparent White:       79.46

Pantone Opaque White:                 11.125

Pantone Yellow                                   1.732

Pantone Rubine Red                            .334

Pantone Neutral Black                       .095

 

This mix totals to 92.75 of the 100% of the mix. The balance of the mix is made of driers and wax that is formulated for our press. Some printers use inks with that material already mixed in, so I am only giving you the mix of the colors alone.
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